
public television station i n  Springticld. Massachusctts, afliliated with WGBH. I took my 
Bachelor's degrcc with honors from the Georgia lnstitiite of Technology i n  1971, and 
earned a Master's degree li-oni the Uiiiversity of North Carolina at Chapel Hill in 1973. 

4. In  addition to m y  duties at  WGRH, I have been a member ofthe Board 
o f  Direclot-s o f t l i e  PBS Sponsorship Group since 1998. The PBS Sponsorship Group is a 
nalional marketing collaborative that includes PBS and certain public television stations 
thal are involvcd i n  producing public television programs for national distribution. The 
Sponsorship Group was formed i n  1997 to  ccnirali7e and organize the disparate efforts of 
thc stations to attract and rctain corporate underwriting of public television programming. 
H y  oll'ering national underwriters a single poini of contact, the Sponsorship Group was 
designed to cultivate and strengthen a siable base of financial underwriting Tor public 
tele\ isinn programs. 

5. For the  reasoiis set I'ortli below. it is my opinion that ifcable systems 
do not carr! ol 'ii  broadcasier's multicast channels. the lack of carriage will cause scrious 
financial harm to public broadcasters because national public broadcasting programmers 
\b i l l  n o t  be able to obtain nece 

6. Multicast channels that arc not carried by cable operators will be far 

r!~ tinderwriting revenues. 

less likel! to attract corporatc underwriliiig support than channels that are carried. This is 
principally due to the enhanced audience reach that is afforded by carriagc on cable. 
Specificall). over-the-air channels that are not retransmitted on cable will reach only 
aboiit 30% of available viewing houscholds nationally. 

7. Potential corporate undernriters are conccrned with the size ofthe 
audience the programining can reach. The underwriters, iherefore. are unlikely lo invest 
in prograinming that is not widely availablc, such as programming that is not carricd on 
cable. Nationally. multicast programming not carried on cable will not reach most ofthe 
70% of the population that subscribes to cable. Distribution of programming to only 
about 30% ofthe potcntial viewers wi l l  makc i t  inipossible to raise sufficient support 
from corporate underlvritcrs tn  produce national broadcasts. 

8. Corporate under\vritcrs generally attempt to allocate their marketing 
dollars across a range ofsponsot-ship and othcr markcring opportunities in  a way that 
ninxiniixs t l ic corporarion's cxposurc to. and connection with. thc viewing public. 
Accordingly. corporatc underibriters generally \vi II not consider sponsoring programming 
ihat is disiributed 011 channels (hat rcach only a limited audiencc. Undcruritcrs of 
national pmgramniing will not support progranis that are not available to at least 70% of 
thc national aridicnce. ICniulticast programming is not carried on cable, even if all local 
stations across the country carry the programming. it \ \ i l l  effectively not reach even close 

C'orporatc undei-writers nil1 tlierefore not support national programming unless i t  is 
carricd 011 cable. I t  would take the decision ofonly a few MSOs not to carry a lnulticast 
seruice in order to makc it impossiblc to fund that scrvicc. 

to 70% ol'tlie national audience because the cable penetration rate is roughly 70%. 
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9.  Finding corporate tinderwritiiig for public television is difficult under 
any circtiinstaiices. given thc inoncommercial standards we must abide by while operating 
i n  a vel-y coiniincrcial marketplace. Moreovcr, the prolonged downturn in the U.S. 
economy has iniade this an exceedingly difficult time to secure underwriting. Given these 
cvnstrainls. attracting underwriting for programs noi carried on cable, and thcrcrore only 
capable of reaching roughly 30% ol‘thc national audience, would be impossiblc. 

10. Mul i icasl  programming oft‘e~.s a unique opportunity to attract 
dndei-nriting support despitc the economic dounturii and for the long term. Multicasting 
can support a widel. variety of prograniniing contenl that b i l l  appeal to a larger array of 
potcntial underwriters. Some corporuk underwriters are more interested in supporting 
certain types or  programming, such as health or science programming, and niulticast 
ol‘fcrs an opportunity to attract lliese potential undcrkrilers. Multicast programming may 
includc. for esaniple, 24ho~i i -  kids channels. educniional channels devoted to 
insti-uclional programming and adult cducalion. or channels focuscd on local legislative 
and public inkrcsl issues. Other possible multicast channels include multicultural, 
Ibrcign language. local arts and culture. early childhood development: K-  12 instructional. 
college telecourses. ant1 ‘.how to” and “golden years” (aimed at seniors) channels. The 
variety of multicast programming targcled at niche audiences would bc instrumental i n  
opening doors to new sources o f  national underwriting because the programming could 
attract a widcr variety ofpotcntial corporate sponsors. The potential sponsors, however, 
~ w u l d  only be interested if the pi-ograms wcrc carried on cable. As national 
programiiiers. we need access to an  expanded ticld oT potential underwriters if we are to 
sustain our services. 

I I .  Iftnultic;ist pi-ogramniiny is not carried on cable. stations will not be 
able to x’curc corpnratc underwritiiiy or other programming investnicnts for the multicast 
programming. lhe re  is a serious risk that multicast digital programming streams that are 
denied cable carriage will therefore not remain viable. This i n  t u r n  would undercut the 
economic realities of public television generally. A lack of must carry riglils would be 
particularly devastating Tor public television broadcasters, which generally have limited 
financial resources and rely upon u,idespread distribution to secure corporate 
ttinder\\riting and viewer contributions that are esscntial to their operation. 



1 * * 

I. I.ance OLier .  declare uiidcr pcnalty ol'perjurq [hat the foregoing i s  true and correct to 
thc bcst o f m y  knowledge and beliel: 

Executed: March a, 7003 

& > W , . l a _  
Lance Ozier 
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EXHIBIT B-3 



FEDERAL COMMUNICATLONS COMMLSSION 
Washington, D.C. 20554 

In the Matter of 1 
1 

Carriage of Television Broadcast 1 
Signals 1 

1 

Rules 1 
Amendments to Part 76 of the Commission’s ) CS Docket No. 98- I20 

To: The Commission 

DECLARATlON OF THOMAS A. CONWAY 
ON BEHALF OF THE PUBLIC BROADCASTING SERVlCE 

AND THE ASSOCIATION OF PUBLIC TELEVISION STATIONS 

I ,  M y  name is Thomas A. Conway. As set forth morc specifically beloL6.. 1 haw 
worked for public television stations, and  in public television more broadly, for nearly I7 years. 
and 1 have extensive experience in the area of public television program underwriting. 

2. I have worked at ThirtcedWNET sincc March 1995, as Vice President, 
Financc and Chief Financial Officer. In  this capacity, 1 am responsible for the overall financial 
nianagcrnent and control activitics for Thirteen, including budgeting, financial reponing, 
treasury, production control and other financial and  business planning functions. In addition, I 
ani responsible for overseeing thc company’s undcrwriting activities, including the Corporatc 
Support and Foundation and Covcrnment Underwriting departments. The purpose of these 
departments is to raise funding for programs that we produce and broadcast locally and distribute 
nationally through the Public Broadcasting Service (“PBS”). I previously worked for 
Thirteen/U‘NET in various financial management positions -- from 1972 to I98 1. 

3 .  I received a BA degree from Fordliam College in 1964 and an MBA froni 
Columbia University in 1966. 

4. 1 am a member of the Board of the PBS Sponsorship Group. The PBS 
Sponsorship Group is a national marketing collaborative that includes PBS and certain public 
tclevision stations that are involved in producing public television programs for national 
distribution. The Sponsorship Group was formed in I997 to centralize and organize the 
disparate efforts of thc  stations to attract and retain corporate underwriting ofpublic te l ev i s ion  
Programming. BY offering national underwriters a single point of contact, the Sponsorship 
Group was designed to cultivate and strengthen a stable base of financial underwriting for public 
felevision programs. 



5 .  WNET arid other public television stations have devoted substaniial rcsources 
to coiivcrting their broadcast facilities from analog to digital and, a t  the same t ime,  to crcating 
a i d  planning a widc range o f  digital program scrvice offerings for their viewcrs. WNET, for 
cxample. went on t l ic air in digital 011 J u l y  I I. 2001 at the World Trade Centcr. The loss o f  thosc 
facil i t ies delaycd our implementation of digital services but we have continued the hard work 
and in\’cstnient nccessary lo launch these services. WNET intends to use its digital spectrum to 
pro\ idc multicast programming setvices during a t  least some portion o f  the day. WNET alrcady 
providcs one channel of multicast pi-ograniming for children a t  the samc l ime that i t  transniits i t 5  

l i igh dctinition program schedule. Neither scrvice includes local programming as yet because 0 1  
the World Trade Center catastrophc. 

6 .  WNET expects {hat future multicast channels may include inulticultural, 
forcigii language, local arts arid culture, early childhood development, K - I 2  instructional, college 
telecourses, and “how to” and “golden years” (aimed at seniors) channels. Indeed, WNET and 
thc othcr N C M  York State public television stations have pledged to dedicate one multicast 
channcl to an  “Empire Channcl” supporting, statewidc. the State’s educational goals, ranging 
from teacher training to vocational instruction, to public affairs programming. By  enabling 
Ipublic bi-oatlcasters to transmit multiple channels of’ programming simultaneously, digital 
tc lcv is io i i  iii;ikes i t  possible for public broadcasters to expand their public service work by 
otfcrii ig multiple services lhal address a greater diversity o f  community needs. 

7. For the rcasons set forth below, i t  i s  iny opinioii that any failure to rcq~i i rc  
cable operators to carry a l l  ofa  broadcaster’s inulticast channels w i l l  cause scrious financial 
i a rn i  to public broadcasters, principally in the form of lost revenues from corporations, 
individuals, and foundations. 

8. Corporate and foundation underwriting are extremcly important to stations 
stIcl1 LIS WNET. Thcy account for 33% o f  WNIZT’s total operating budget. Corporatc support 
for thc national programming that WNET produces, such as GREAT PEMORMANCES,  
NATURE, AMERICAN MASTERS, RELIGION &ETHICS NEWSWEEKLY,  EGG the ar ts  
show, WIDE ANGLE and C Y  BERCHASE, represents 20% of our total operating budget. Thosc 
programs arc also supported by foundation, government agency, CPB and individual donor 
underwriting and othcr miscellaneous revenues, e.g. co-production partncrs and pre-sale or  
foreign and homc-vidco rights. The perccnlagc from each funding source varics from program 
to program. The same sources, cxcept for CPB, fund WNET’s local programs. As a gcneral 
mattcr, national underwriting i s  sought while a program i s  in development; local production IS 

usually commenced even before the search for underwriting starts. Underwriting funds (as 
opposcd to contributions o f  general operating and most endowinenf funds) arc directed to 
specific programs, series or genrcs o f  programs. Since WNET operatcs gencrally on a break- 
cven basis, i t  i s  apparcnt that the loss or diminution o f  corporate underwriting would be 
dcu.atatiiig and that i s  what would likely happcn if there wcre not cablc carriage o f  public 
tclcvisioii’s multicast services. 

9. If thc multicast programming i s  not carried on cable, i t  wi l l  not reach the 80Y0 
of our market that subscribes to cable. Distribution of programming to just over 12% o f  viewers 
ill 3 nlarket (the remaining viewers being served by satellite) will make i t  impossible to raise 
sufficiellt s l l p p o ~  from corporate underwriters to produce and distribute such programming. 



This m'ould always have been true, but i t  is cven more true today. Whereas wc used to raise 
money from corporate foundations, we arc now much more likely to seek funds from corporate 
marketing departments. As a result, corporate underwriters have become increasingly interested 
in the number and demographic profile of viewcrs for the shows they may underwrite. Indeed, 
foundations are also interested in the public impact of the programs they support. J t  is inevitable 
that if a public tclevision station has only one distribution channel, at a time when the number of 
channel choices is greatly expanding, it will experience audience loss that will translate into 
rcduced corporate and foundation support 

IO.  Morc funding will be required to provide multiple program services, even if 
the multicast programniing offered has  lower production values than today's programming. I n  
sccking corporate funding, in particular, when audiences for any individual program service will 
be shrinking, and each service is likely to become more specialized, a producer needs to be able 
to denionstratc lo corporations the benefits of association with its programming. The audience 
that corporations wish to reach is generally broad and diverse. As I stated above, foundations 
also seek to assure that use oftheir charitable donations is of service to as many people as 
possible. 

I I ,  As in  their corporate advertising campaigns, corporate underwriters are 
intcrestcd in supporting programming that reaches the multiple audiences that constitute their 
customer base or audiences that the underwriters wish to perceive them as good corporate 
citizens. That goal can rarely be achieved by support of a single program, series or genre of 
programming. Corporate underwriters generally attempt to allocate their marketing dollars 
across a range of sponsorship and other marketing opportunities in a way that maximizes the 
corporation's exposure to and connection with the viewing public. Underwriting public 
television programs is one element of a marketing plan, especially for corporations interested in 
their institutional reputations. High quality public television multicast programming would 
allow WNET, and other public television stations, to offer underwriting opportunities tha t  could 
permit corporate sponsors to reach a diverse group of viewers drawn to different niche 
programming. In the digital media market, I believe that we will need to be able to provide 
cxlsting and new underwriters with these kinds of opportunitics to sustain or build support for 
public television services. 

12. There is a serious risk that multicast digital programming that is denied cable 
carriage will deteriorate to a aubstantial degree or fail altogether. Moreover, there is a serious 
risk that the inability to produce and distribute multicast digital programming will substantially 
reduce the underwriting opportunities available to public television stations. These underwriting 
opportunities are critically important for the financial viability of public television stations and 
the public television system as a wholc. 



* * * * 

I ,  Thomas A. Conway, declarc undcr penalty of perjury that the foregoing is true and correct lo 
the best of my knowledge and belief. 

Executed: March -, 2003 

I 

Thomas A ’  onway 



EXHIBIT B-4 



Before the 
FEDERAL COMM U NlCATlONS COMMISSION 

Washington, DC 

In the Matter of 1 
) 

Carriagc 01’ Digital Television Broadcast 1 
Signals 1 

1 

Rules 1 
1 

Aincndmcnts to Pad 76 of the Commission’s 1 CS Docket No. 98-1 20 

To: Thc Commission 

DECLARATION OF TED A. GARCIA. KNME 

I .  My name is Tcd A. Garcia, General Manager and Chief Executive Office of KNME- 

TV and KNME-DT in Albuquerque, New Mexico. KNME is licensed to the Regents 

of the University of New Mexico and Albuqucrque Public Schools. KNME provides 

a regional service, covering approximately 1.7 million people in Albuquerque, Santa 

Fe and all ofnorthern and central New Mexico as well as the Navajo Nation in 

western New Mexico and Eastcrn Arizona. KNME is the public television station of 

choice for the Navajo Nation 

2. Prcscntly KNME-DT is broadcasting a high definition fced from PBS. Our station’s 

digital future, howevcr, is premised on broadcasting a number o r  standard definition 

mtilticast prog:rammin~ strcams during the day whilc continuing to broadcast high 

definition programming during prime time. We have determined that this strategy is 

necessary for the viability of KNME’s future in the digital age. 

3 .  Early i n  the transition, KNME plans on multicasting a PBS Kids feed and Ready to 

Learn scwice; thc PBS You fced, aduli cdtication, and college credit telecourses; a 



New Mexico Channel featuring gavel-lo-gavel coverage of the state legislature and 

othcr public affairs programming; and a workforce development channel. 

4. As lhe DTV rolloul progresses, KNME will introduce more multicasting services, 

incliiding: an adult learning service featuring professional development opportunities 

for K- I2  teachers and vocational training for others; GED-on-TV; a New Mexico 

“Univcrsily of the Air,” including distance education programs and college credit 

telecourses; a community scrvice channel; a business channel; a medicalhealthcare 

scrvicc: and possibly a pledge-free subscription channel. 

5 .  KNME serves a large and diversc geographic area and population. We are unable to 

meel completely the intcrcsts and needs of all our potential viewers with onc 

prograniniing channel. We therefore designed our aggressive multicast strategy to 

meet the needs of  our vicwcrship -- both current and prospective viewers -- through 

targeled multicast streams. There is significant interest in New Mexico in our 

planned multicast programming. The plan we have developed for our digital future 

will increasc our viewership and membership, and raise the relevance of KNME and 

public broadcasting i i i  the state. This, in turn, will increase funding from individuals, 

the slate and local governments, and corporate underwriters. 

6. Without cable carriage for our multicast strcams, however, we will not be able to 

raise the resources needed to offer original multicast programming. Cable carriage of 

a11 our multicast program streams is essential lo attract viewers and, consequently, 

fundiiig, l r w c  cannot implement our multicast plan, we face the serious prospect of 

not only failing to adcquately nicet the needs ofour community and increase our 
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viewership, but losing current public television viewers to cable programming 

serviccs. 

7. The total cost to bring thesc enhanced digital scrvices to all New Mexico residents is 

estimated at $30 million: $15.4 inillion for transmission, towers and master control; 

$8.7 inillion for 5 0  translators and an interconnec,tion between the three stations; and 

approximately $5.5 million for production equipment. KNME's portion of those 

conversion costs is cstiniated a1 $ 1  2.7 million. Our portion of the conversion to 

digital transmission alone is cxpected to be $4.76 million. 

8. KNME, togcther with KRWG-TV (Las Cruces) and KENW-TV (Portales)jointly 

applied to the Department of Commerce Public Telecommunications Facilities 

Prograni (PlFP) and IO thc State ofNew Mexico for grants to convert all three New 

Mexico public tele\'ision stations (including 50 translators) to digital operations. The 

case was presentcd in teims of thc diverse interests aiid needs that could be served by 

the digital multicast kchnology. In October of 2000, the three stations received a 

grant froin PTFP for % I  .2 million for Ihe first year with an estimated total oCS8.2 

million to be rcceived over four years, contingent upon state funding. In November 

of 2000, the citizens of New Mexico passed a $7.2 million General Obligation Bond 

that secured the funding needed to match the PTFP grant. 

9. The government ofNcw Mexico expressed its support of the proposed digital services 

by approving the General Obligation Bond offering to provide state funds towards the 

construction of our digital facilities. The citizens of New Mexico expressed their 

overwhelming support by voting to approve the Gcneral Obligation Bonds i n  the Fall 
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2000 clcction. Our mandatc rroin [he sovemment and the citizens oENew Mexico is 

clcar: Implement thc plan ror digital services to the full capability of the technology 

and critical needs of the citizens of New Mexico. 

March 4 , 2 0 0 3  
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EXHIBIT B-5 



Before the 
FEDERAL COMMUNICATIONS COMMISSION 

Washington, DC 

lo the Matter of 1 
1 

Carriage of Digital Television Broadcast 1 
Signals 1 

1 

Rules 1 
1 

Amendments to Part 76 of the Commission’s 1 CS Docket No. 98-120 

I o :  The Commission 

DECLARATION OF ROBERT SHUMAN, MARYLAND PUBLIC TELEVISION 

I .  My name is Robert Shuman, President and Chief Executive Officer of Maryland 

Public I‘elevision (MPT). MPT, an agency of the State of Maryland, is a state 

network that broadcasts statewide through six television stations licensed to it. 

2. MPT. with the active participation ofi ts  governing board, has determined that 

providing a range of multicast services to the diverse audiences throughout Maryland 

i s  a necessary strategy to assure the future viability and strength of MPT, as well as to 

provide enhanced service to the public we serve 

3 .  IC is estimated that MPT’s conversion to digital will cost $40 million. To justify this 

level of funding, we presented our proposed multicast plans to the Maryland 

legislaturc. The legislature has expressed its support of these multicast services by 

providing to date approximately $35,000,000 in funding for digital conversion, in 

addition to the approximately $800,000 committed to date by the federal 

government. Ofthis $40 million, several million dollars have already been spent for 

inul ticasting capability 



4. Likc many other public telcvision stations, in addition to a digital simulcast of our 

analog channel, MPT plans on broadcasting high definition digital programming 

during prime time while providing a multicast standard definition service during the 

day. This standard definition service is currently planned to include dedicated 

children‘s, public affairsilifelong learner and educational channels. 

5.  The planned dedicated children’s channel is intended to provide a safe haven for 

children and their caregivers, as contrasted with the overly violent content that 

characterizes much of commercial children’s television. 

6. The planned dedicated public affairsilifelong learner channel would include Maryland 

community programming subjects such as the State legislature, the environment, arts 

and culture, civic affairs and regional business, along with lifelong learner 

programming subjects such as cooking, crafts and home improvement. 

7 .  111 collaboration with multiple educational institutions, MPT plans to launch a 

dedicated education channel, providing a numher of services to meet the learning 

needs of MPT’s viewers. Potential partners include the University System of 

Maryland, the State Department of Education, the Maryland Higher Education 

Commission, the Information Technology Board, local school districts, and the 

State’s community collegcs. Among the services under active discussion or already in 

development are: 

A College of the Air. In collaboration with community colleges across the 
state, MPT currently broadcasts two hours of college-level telecourses a night, 
serving 18,000 students annually. As it converts to digital, the network plans 
to expand its Collcge ofthe Air -- dramatically increasing the number of 
telecourses i t  broadcasts and the students it helps to educate. 
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Teacher Training. A dedicated educational channel would allow MPT to 
expand its Mathline service and to create additional subject-oriented training 
services. For example, in collaboration with Colleges of Education at 
Maryland colleges and universities, MPT would develop more professional 
development programs for in-service and pre-service teachers, allowing them 
to learn from master teachers across the state. Working with local school 
districts, MPT could videotape some of the state's best teachers in action, 
showcasing the most effective instructional practices to enhance the quality of 
instruction in classrooms across Maryland. 

GEDIAdult Education. In collaboration with the Maryland State Department 
of Education, MPT has broadcast a series of programs offering adult students 
an opportunity to study for their GED. Using its digital multicast capabilities, 
MPT will be able to offer additional adult education courses focusing on basic 
literacy, basic mathematics and other similar offerings. Many of these courses 
are currently available through national educational distributors and others 
could be developed in collaboration with Maryland adult educators. These 
services would allow home-bound adults, correctional institution inmates and 
others unable to travel to adult cducation courses to further their basic 
educational skills. 

Electronic Fieldtrips. In  collaboration with a variety of educational 
organizations, Maryland Public Television has developed a number of live 
interactive distance learning events that transport Maryland students to places 
across the state and across the country. The educational channel would 
regularly offer these programming opportunities to Maryland students. 

Workforce Training. Working with businesses and educational institutions, 
MPT could develop and offer workforce training. By providing this service, 
the network would contribute to Maryland's economic community. 

8. The above plans werc made with the expectation that, once the digital conversion was 

complete, all or nearly all of the citizens of Maryland would be able to view the 

multicast programming paid for in large part by their tax dollars. However, without 

mandatory carriage, there is the very real prospect that that will never happen. 

Y. At present, without carriagc ofthe MPT multicast signal by cable, only the very small 

number of viewers who receive digital signals over the air would be able to view 
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MPT multicast programming, making it difficult to justify the expense of providing 

multiple channels. Further, once the digital conversion is complete, perhaps ten 

percent or so of Maryland rcsidents will receive their signals over the air, again 

making it difficult to ,justify the expense of providing multicast programming without 

cablc carriage. 

10. It will simply not be possible on an ongoing basis to raise the funding necessary to 

pay for multicast programming if only a limited percentage of the State’s population 

can vicw it,  therefore depriving the public of access to content-rich educational 

programming. As a state network paid for by all of the taxpayers of this State, we 

believc that there should be statewide access to our entire digital signal, which can 

only be assured by requiring mandatory carriage. 

1 1 .  The significant increase i n  recent years in the number and diversity of programming 

sources available to the public has resulted in  a splintering of television viewers into 

niche audiences. Many of the new cable program services attract audiences that were 

traditionally viewers ofpublic television. We need an updated strategy to keep up 

with the changing marketplace; multicasting provides this opportunity. It gives the 

chance to provide new services and attract new viewers and thereby new or enhanced 

support from members, €oundations, underwriters, and the State legislature. Through 

a rich and diverse multicast programming strategy, MPT will be able to compete in an 

increasingly multi-channel cnvironment. MPT’s multicast strategy will therefore 

serve the interests of its existing viewers (both MPT’s 65,000 members and its host of 

other viewers) plus many new viewers in a manner that broadcasting only in HDTV 

would not. 
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12. Absent a successful multicast programming strategy, MPT is facing the prospect of a 

multi-channel digital world furthcr splintering audiences and siphoning off viewers 

away from the educational programming historically provided by public television. 

13. Without carriage, I will not he able to attract the funds and resources needed to 

continue offering multicast services. Cable carriage of our multicast program streams 

is essential to the full development and sustenance ofthese services. Carriage is 

necessary to raise underwriting support and to attract their financial support for these 

program streams. If we have to abandon or severely reduce our multicast strategy 

becausc of the lack of cable carriage, we will lose viewers, members, and funding 

ncccssary to the future viability of MPT. We will also lose the opportunity to 

strengthen the service and cconomic support of Maryland Public Television that 

multicasting would providc. 

14. Multicast programming is an essential part of MPT’s digital strategy. To remain 

viable in the digital world, we need to reach new audiences through expanded, 

largeted multicast programming. Given the current economic challenges we face, this 

strategy, which will strengthen MPT’s economic support, is a necessary part of 

MPT’s future. 

~ 

Robert S k m a n  ‘ March 4 , 2 0 0 3  
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EXHIBIT B-6 



Before the 
FEDERAL COMMUNICATlONS COMMISSION 

Washington, DC 

In the MLitter o f  ) 
) 

Cx. iage  o f  Digital Television Broadcast 1 
S i  gi:i I s ) 

) 

r i  LI ics ) 
) 

Aii ir.ndii ici its to Part 76 of lhc  Commission's CS Docket No. 98-120 

Io The C'ommission 

DECLARATION OF ELIZABETH CHRISTOPHERSON, 
NEW JERSEY NETWORK 

I .  M y  iiiiiitt '  is Elirahctli Christopherson. 1 am the Executive Director and Chief 

Opcratii ig Orficcr o f  Ncw Jerscy Nelwork (NJN). Governed by the New Jersey 

Public Broadcastin:: Authority, N.IN operates a state-wide integrated system o f  

four public television stations, including: WNJT-TV-DT (Trenton); WNJN-TV- 

DT (Monklair); WNJS-TV (Camdcn); and WNIB-TV (New Brunswick). 

2 .  N.lN plans to use its digihl [acilitics lo broadcast high definition digital 

proyiainming during prime time while providing a multicast standard definition 

scrvice during the day. The provision o f  a range of multicast programming is a 

necessary part of the rutu1.e viability o f  NJN's public television stations. NJN's 

3 wvei- i t ing board and the state legislature have exprcssed their support for NJN's 

d ~ ~ ~ t : ~ l  plitns based, in part, on NJN's proposed multicast service as an integral 

pal-t orlhose plans. 

and distinct service to the people of New Jersey aiid the region, but i t  will also 

. .  

This multicast prograrnmiiig will not only provide enhanced 



liclp generate revenue to support other NJN progranis and services and position 

N.IN to coinpctc in  a marketplace expanding with specific cable program services. 

3 .  N C W  .Ici-scy is onc of the most dcnscly pop~ilated and ethnically and culturally 

d i e r s e  states in  the nation, yet i t  does not even have its own DMA, and its 

citizens iire markedly iinderserved by local media outlets. For this reason, i t  must 

he stressed that, as New Jerscy’s only statewide broadcast network, whose sole 

mission is to scrvc the people of the Garden Statc, NJN provides a unique and 

distinct voicc for Ncw Jersey. No other media outlet has either the interest or 

ahility to provide chis cardinal service, and multicast programming is critical to 

h.IK’s ability to serve these diversc and underserved populations. 

4. For instance, New .lerscy residents are hungry for programs that address local 

news and piiblic affairs issues. N J N  has an enormous amount of content that 

coiild he Iwoadciisl on a “Civic Channel,” providing viewers with even greater 

iiccess to incws and  public affairs programlning focused on New Jersey. NJN has 

reccntly been approachcd by the New Jersey Department of Law and Public 

Salety to broadcast arguments before the Ncw Jersey Supreme Court NJN also is 

working closely wilh the Depa~tment of Law and Public Safety to develop a 

iictwoik of cnicrgency co~nmunications as part of the State’s domestic security 

pi-cparedness plan Clearly there is a demand for such “localized’ broadcasting. 

I.attnching a succcssful Civic Channel as part of  its digital programming and 

having it carried on a cable syslem would well serve the public interest in broad 

dissemination of important news and information to New Jersey residents. NJN 
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also co~ild attract new viewers with such a service, thereby improving its ability to 

raise I‘unds through corporate underwriting and increased membership. 

5 .  Similarly, N.IN Is committed to addrcssing the serious issue o f  illiteracy among 

Ne\v Jersey childrcn and adults. N J N  has teamed with key partners like the New 

Jcrscy Dcparlmcnt of Education to advance the Department’s literacy goals for its 

Reading First initiative and to provide more professional development 

opportunities for NCW jersey teachers. N J N  currcntly has severely limited space 

on 11s analog broadcast schcdule; niulticasting would give NJN the necessary 

flcxihilily 10 air programs designed for teachers on its Ready to Learn education 

channcl. In short, inulticasting would give N J N  more opportunities lo reach many 

ii1oi.e peoplc ovcr the air and expand access to learning opportunities. 

0. As tc1ei)isioii markets become increasingly fragmented, NJN’s mixed 

riiullicasr,”DTV strategy is designed to serve viewers and niembers interested in  

NJN’s particular programming N J N  cannot adequately serve these individuals 

\ v i l l i  il single chaiincl of programming that simply cannot meet the diverse necds 

and interests of a niultiplicity of viewers. There is a definite demand in the market 

[or divcrsc types ofprogl-amniing. Both to fulfill our public service mission to 

serve i l i e  undcrserved. and also lo compete adequately i n  the digital marketplace 

require a robust niulticasi programming strategy in conjunction with broad 

disscmination ofthat programming. 
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7. N.IN is currently considering a variety ofprogramming streams that will enable 

N.IN lo screiigthen its public service and gain tiiiancial slrength. Examples 

include: 

The Ready to Earn Channcl, designed to enhance workforce devcloprneiit i n  
Ncw Jerscy thi-ough uorkforce training programs and college credit 
tclccourscs. 

The Ready to Learn Channel, featuring collcge credit telecourses, K-12 
insti.uctional television, adult education opportunities, the Ready to Learn 
scrvice and other lifelong learning programming. This channel would also 
prcsent educational foruiiis, academic competition, teacher news and 
inrormation, lcctures and other types of school information. programming 
could be enhanced with downloadable material broadcast over the air or 
sircamed as video content over the Web. 

0 The Cultural and Entenainmcnt Channel, serving as the showcase for New 
.lei-rey's local artists, playwrights, and filmmakers, where their projects would 
bc developed and fcatured. The Cultural and Entertainment Channel could 
also assist New Jcrsey educators wi th  the arts education mandate by providing 
xis  and cultural materials Cor students. 

NIN already has harnessed the flexibility and powcr ofdigital broadcasting to address 

\\oi-kplace literacy and to enhance education i n  New Jersey schools. For instance: 

0 Through its Workplace Literacy Program, NJN is addressing New Jersey's 
adul t  litcracy problem through a groundbreaking partnership with the New 
Jersey Department of Labor and other state agencies and community-based 
organizations. N J N  currently uses a variety of technologies, including its 
digital television signal, to deliver workforce training materials to welfare 
recipients, dislocated workers and other job seekers at 19 sites across the state, 
\ + i l h  more siles scheduled lo begin operation in the months ahead. NJN's firs1 
digital series, callcd ./Ob'C4ST, is broadcasl on NJN's digital channel. 

N J N  is now expanding this iniliative to adopt in after-school programs for 
teeiiagei's, with private sector support, 

N J N  also is using its digital tclcvision channel to broaden access to 
technology-nlediated education fur children in New Jersey's urban schools. 
NIN has produced original video content, which it datacasts to a media server 
localcd i n  Coltinibus Elementary School in Trenton, the pilot site. The server 
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supplies "on-demand'' course supplements to the students and teachers, with 
teachers accessing NJN's customized video segments during class to enhance 
the content in  the lcsson plan. 

S .  ~I'lie Statc of Ncw Jcrsey has invested in NJN's digital conversion based on NJN's 

overall plans for digital services and our proposed molticast plans. The State has 

allocalcd o\<cr $16 million as part o f a  multi-year digital conversion plan. N J N  

also lhas earned more than $ 1.4 million in  federal grants to assist with the 

canslruction of four digital lransmitters and interconnect system 

9.  I t  is important to emphasize that  more than 70 percent of all New Jersey television 

lroiiseholds receive N J N  on a cable system. If multicast programming is not 

cai-ricd on cablc, NJN clearly will be unable to fulfill its mission to reach and 

scwe  ;dl the people o fNew Jersey. nor will i t  be able to raise the funding from 

undcnvritcrs, foundations and individuals needed eithcr to continue offering 

existing multicast programming services or to develop new multicast 

pi.oyaniniing. Cable carriage of NJN's multicast program streams is absolutely 

ci-ilicill to ils multicast strategy and lo ils public service mission to serve the 

people ol"ew Jersey. 

IO. Although N J N  has an agreement with Time Warner Cable to carry the full 

iiiiilticilst programming of sonie of our stations located in communitics served by 

Time-Warner Cable during the transition to digital television, this agreement is no 

stihstittite for FCC rtilcs that mandate full carriage of a l l  free, over-the-air digital 

broadcast programming streams. The agreement only covers the digital 

ti.ansilional period, and we cannot guarantee underwriters that the multicast 

prograniming will continue to be carried after the transition. In addition, NJN's  
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v ieucrs  arc primarily served by Conicast and Cablevision systems. There is no 

agrccnient with thcsc systems regarding carriage of multicast programming of 

broadcasters such as N.IN. 

I I .  111 sum. N.IN’s rntilticast strategy is ccntral to its operating strategy as i t  moves 

iiito (he digital age. NJN, like public tclcvision stations overall, is convinced that 

it inus[ expand its service offerings to serve diverse audiences, which in turn will 

strengthen mcmbcr, underwriting, foundation and localistate government support. 

A mix o f  HDTV and multicast scrvices fully distributed by broadcast and cable is 

ttic only way to achieve this goal ~ especially at this time when, like many in 

public broadcasting, we face severc cconornic challenges. In particular, in light of 

today’s realities of cable penetration, full cable carriage of NJN’s inultiple 

pl-ogi.ani streanis is essential to achieving NJN’s goals. 

Ah& 9 c & L u y  
I I I i rabcth G. h i  stopherson 
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